Travel and Tourism — Year 9

Component 1: Travel and Tourism Organisations
and Destinations
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CAREERS: At every available opportunity, teachers will introduce and promote careers links to the topics being studied (See Careers booklets).



Travel and Tourism — Year 10

Component 2: Customer needs in Travel and
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CAREERS: At every available opportunity, teachers will introduce and promote careers links to the topics being studied (See Careers booklets).



Travel and Tourism — Year 11
Unit 3: Influences on Global Travel and Tourism

1. Factors influencing global travel
and tourism

What factors can affect travel around
the world?

2. Responses to factors \
How do organisations respond to
travel factors to minimize their
impact?
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i — Apply your knowledge of the
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CAREERS: At every available opportunity, teachers will introduce and promote careers links to the topics being studied (See Careers booklets).



